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Certified Fund Raising Executive 




The credential for fundraising professionals



CFRE International has developed this form as a way for you to quickly track (and keep in your files!) a record of the continuing education sessions you have attended.  Simply check the boxes next to the sessions you attended and, where necessary, fill in the session title.  At the end of the conference, add up the total number of hours.  Keep this sheet and you will be ready to complete your application form.  All of the session slots listed are eligible for continuing education points on your CFRE application for initial certification and/or recertification.  Sessions not listed here are not eligible for points.
Activity Organizer:
The Resource Alliance
Title of Activity:

The IFC Online eConference
Names of Presenter(s):
Various
Dates and Location:
12-14 May, 2009 – Web-based Conference

Date: Tuesday, 12 May, 2009
Session: 7:30am – 8:30am (1 hr)
 FORMCHECKBOX 
 The wired wealthy: Using the Internet to connect with your middle and major donors

Session: 9:00am – 10:00am (1 hr)
 FORMCHECKBOX 
Maximising donor value through cross-channel integration: taking your program to the next level

Session: 10:30am – 11:30am (1 hr)
 FORMCHECKBOX 
 10 ways to Build a Big E-mail List
Plenary Session: 12:00pm – 1:00pm (1 hr)
 FORMCHECKBOX 
 Digital Advocacy; What Nonprofits and start-Ups can learn from the Obama campaign
Session: 1:00pm – 2:00pm (1 hr)
 FORMCHECKBOX 
 Making social media work for fundraising, from event personal pages to team pages to Facebook

Session: 2:30pm - 3:30pm (1 hr)
 FORMCHECKBOX 
 Fighting the recession with online tools

Session: 4:00pm – 5:00pm (1 hr)
 FORMCHECKBOX 
 Robin Hood Marketing: Stealing corporate savvy to sell just causes

Date: Wednesday, 13 May, 2009

Session: 6:00am - 7:00am (1 hr)
 FORMCHECKBOX 
 Developing a digital strategy, making the most of the exciting opportunities, knowing where to focus and being aware of the risks!

Session: 7:30am - 8:30am (1 hr)
 FORMCHECKBOX 
 Making social media work for fundraising, from event personal pages to team pages to Facebook

Session: 9:00am – 10:00am (1 hr)
 FORMCHECKBOX 
 Using social media to re-energize relations and mobilize support from government donors

Session: 10:30am - 11:30am (1 hr)
 FORMCHECKBOX 
 Robin Hood Marketing: Stealing corporate savvy to sell just causes

Plenary Session: 12:00pm – 1:00pm (1 hr)
 FORMCHECKBOX 
 Applying Web 2.0 principles to a non-profit organization

Session: 1:00pm – 2:00pm (1 hr)
 FORMCHECKBOX 
 Community Fundraising 2.0 the future of fundraising in our networked society

Session: 2:30pm – 3:30pm (1 hr)
 FORMCHECKBOX 
 Engaging Mobile and online ‘Social Trysumers’ – inspiring them to become donors

Session: 4:00pm – 5:00pm (1 hr)
 FORMCHECKBOX 
Maximizing donor value through cross-channel integration: taking your program to the next level

Date: Thursday, 14 May, 2009
Session: 6:00am - 7:00am (1 hr)
 FORMCHECKBOX 
 Community Fundraising 2.0 the future of fundraising in our networked society

Session: 7:30am - 8:30am (1 hr)
 FORMCHECKBOX 
 Engaging Mobile and online ‘Social Trysumers’ – inspiring them to become donors

Session: 9:00am – 10:00am (1 hr)
 FORMCHECKBOX 
 Using social media to re-energize relations and mobilize support from government donors

Session: 10:30am – 11:30am (1 hr)
 FORMCHECKBOX 
 Fighting the recession with online tools

Plenary Session: 12:00pm - 1:00pm (1 hr)
 FORMCHECKBOX 
 Using video to connect with your donors and prospects 

Session: 1:00pm – 2:00pm (1 hr)
 FORMCHECKBOX 
 Developing a digital strategy, making the most of the exciting opportunities, knowing where to focus and being aware of the risks!

Session: 2:30pm – 3:30pm (1 hr)
 FORMCHECKBOX 
 10 ways to Build a Big E-mail List
Session: 4:00pm - 5:00pm (1 hr)
 FORMCHECKBOX 
 The wired wealthy: Using the Internet to connect with your middle and major donors
Total number of contact hours attended:
___________________

(number of contact hours = number of Education points)

CONTINUING EDUCATION POINTS TRACKER











